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A few words about me

What does "Resilience Expert" do?
Specialist in Mental Resilience

I help you build the qualities you need to
successfully cope with the constant changes
in your personal and professional life!

It's not how high you go that matters, but how
far you go!
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FOCUS ontechiife

mobile -households - we

Monitoring Greeks the
relationship with
technology since 1995

CATI telephone
interviews

Annual sample of
18,000 respondents
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My sources P MARKET

YouGovProfiles
by JFocusBari

= Continuous nationwide
online survey

= A wide range of questions
on public opinion,
purchasing habits,
mindset, attitudes,
positions on social issues,

exposure to the media, etc.

= Annual sample of 8,500+
respondents

|| gIS) RESEARCH
o/ WORLDWIDE

A range of targeted surveys

Qualitative

Quantitative

B2C

B2B

IMC / IAB Hellas

E-business & Innovation Forum

Total 60+ surveys
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Dialing Progress

How We Started
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Trends that shape our customers

1990 1995 2003 2007 2021
Use of computers  Internet Publication of Smartphones, ﬁ\l -~
(reasons, spaces, (knowledie,bgfe, Focus Bari SOClaI; Mobile ;t?ist\ﬁj: ii;)gs;tions,
object, intention) reasons, habits, H- h” h ﬁintentions)
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1993 12000 2005 12008
Mobile -Launch Electronic markets  Broadband -
telephony Web.ID double/triple play
ethods, devices, Participation in  penetaton. habit. ypes,
intention) the
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2000: Official Launch...

Web (d)

The first continuous offline survey measuring Greeks'
relationship with the internet and electronic media.

FocusBari



Harmonising Greek data with
international measurements: home use

MARKET
40 RESEARCH
WORLDWIDE
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AUSTRALIA
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FINLAND
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1999: The international image 18+

Denmark
Sweden
Australia
Finland

United States
Switzerland
Canada

United Kingdom
Netherlands
Germany
France

Spain

Greece

O ocon Mexico

world

%
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Greece: launched in 1995

11%

88% had heard Access/use
had never heard something about below 1%
of it! it, but didn’t know

what it was

Base: Men-Women, 13-54, Athens-Thessaloniki, Urban 50+
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Internet use: The first five years

%

Base: Men - Women, 13-54, Athens - Thessaloniki, Urban 50+
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1995 1996 1997 1998 1999 2000
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Internet: the Initial Image/Iimpression

Use at home,

: 33% everyday
at work, Iin . .
Men and young internet cafe information,
adults (18-24) ’ chat, email -
and at shopping 5%
university Pping 5%
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Internet: the Initial Image / impression

No one could have predicted how it would evolve!

"It's not exactly

Someth:;ng It ’s; for pc;ople media,
men use for who work on but it's kind
work" computers”

of part of it"

Our initial results were challenged by publishers, while we were
already talking about "Media Brands" at conferences!
O riogor SO FocusBari
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Points in Time
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2000-2005:

The first phase of development o

18 29
10

27

11 10

8
2000 2001 2002 2003 2004 2005

— ® Unaware of the internet = Indifferent ® Potentional users ® [nternet users
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2005 - 30%:
In-depth Qualitative research shows...

permanent part of and it m.ake.s
our lives; my son is commur.ncirtlon
on it all day long." easier.

"Soon, if our Internet
| see it as we'll feel just like

dangerous, and | when the electricity
don't really know goes out!”
much about it.”
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2007-39%: Presentation at IMC

The Internet for users Is...

Y
Q

Qo

Modern
Information Communicatio lifestyle
Wealth of
Inexhaustible .I I Technology
'°g'ess Shopping L
Facebook
Entertainmen
270 Tuvéb Removal of borders
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2007 - 39%: "Life force"
Indispensable for teenagers/young people

Information
«Exactly when
| need it"

Communication
"When and how
| want"

Convenience
"Anytime on my
computer”

Entertainment
"It takes me on
a journey, keeps
me company"
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Economy
"I find prices &
bargains”

Social
Integration

"You just can’t
be without it"

FocusBari



2007-2025: Milestones

2008 JEIVCH | 2020 JEITTN

Blr)oadbt:and Capital Covid / 5G & Al
.ou &4 Controls lockdowns launch
triple play
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All Greeks are internet users (98%)
Today

Men-Women
Ages 13-54, Urban 50+ Men-Women 13-70, Nationwide (-25 km) 13-74. Nationwide

3,604,000 6,585,000
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Greeks online "

7,872,000 ' !'
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Men and women equally!
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More and more people aged 55+ are 026
becoming fans of the internet %O

a
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97 89
81
I 60
55

65-74
+20% +49
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Digital Greeks: They do everything online!

Social Online
media SUSPRIDE

192% 78%

a *Yey
ip,.lﬁ

. Searchin
Communication BRI LU P for e

69% 8% | . ,@
. information

Public

48%

Movies

38% .

MOVIES
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YouGov Profiles
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Technology anxieties: what are they?

Information s : : Privacy and

~ a
3
¥

Excessive use, notifications, social pressure, rapid developments, lack of protection & lack of knowledge...
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Technology anxieties: are they being overcome?

Set limits and : . Choose who you Learn about Take security
: i Set time limits
live offline follow new tools measures
XY

Dk

Remember: your mobile phone is a tool at your service, so don't succumb to its "dictatorship"!
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Al is well known, but not understood by everyone

A similar picture in Greece and around the world

"How informed do you feel about Artificial Intelligence (Al) and its applications?"

="

EREAN  MARKET
(0\S)) RESEARCH
W' WORLDWIDE

= Very informed/Informed = Neither informed/nor uninformed = Not very/Not at all informed
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The public image of Al remains "mixed":
It now generates more scepticism than enthusiasm

«The impact of Al on society will be...»

More positive than negative
Equally positive & negative
Public opinion remains CaUtiOUS, More negative than posrtlve
Public discourse
%
F
- Bl 49 ]'7
44 45
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24 25 —
—e
— 21 2
14 10 - _5.7 H7
December 2021 July 2023 February 2024 November 2024 July 2025
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The contribution of Al to careers Is also controversial: Career
prospects or concerns about "replacement"?

"Using and knowing Al tools can improve my "Al could replace my job in the future."

career prospects.”

58%

m Yes, to a large extent

H Yes, to some extent
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m Yes, | believe so—l am very concerned.

H Yes, | believe so - | am somewhat concerned FocusBari
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Finally, Al: Opportunity AND Threat!

60% 38 80% see
They already _ 0 : risks that
would like their require
use at least child to work in legislative
one tool the Al sector regulation

(ChatGPT)
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Al inspires both admiration and fear: it can be an opportunity,
but also a threat!

Fear of the Loss of Negative Cultural
Unknown Value/Work Memories Upheaval

Technophobia
+++

Anxiety - defensive attitude
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Resistance to the Unfamiliar
It may overwhelm me
| may lose my job
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In the past, many lost their
their jobs due to development
We will be talking to robots

without human emotion
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Which one do you lean towards?
There are two main trends:

“Failure is an
opportunity to grow”

GROWTH
MINDSET

“I can learn to do anything | want*

“Challenges help me to grow”

“Failure is the
limit of my abilities”

FIXED
MINDSET

“Im either good at it or I'm not”
"My abilities are unchanging®

*I can either do it,

*I don't like orl can't”

"My effort and attitude to be challenged"”
GO iy MoRtes “My potential is predetermined”

*Feedback is constructive”

“When I'm frustrated,
| give up”

"1 am inspired by the success of others”

“Feodback and criticism
are personal

“| like to try

new things”
g "| stick to what | know"
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Overcoming fears...

(GREAT!
v’

e

T—
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