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H rautoTnTa Tne’Epeuvac

Online ouvevtel&eig u€ow YouGov panel
Aopunuévo epwTNUXTOAOYIO

MANBuopog : Avtpeg & MNuvaikeg 18+ MaveAadIK&
AvTiipoowrteuTiKO deiypa : 4007 &TOUC.

Aig€axywyn : lodviog 2024

H Focus Bari givai o Affiliate Partner Tng YouGov otnv EA\&da (Www.yougov.com)
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H mpoxAnon Tou mAoUToU:
Abo oTouc TpeIC’EAANVEC OewpoUV TOAU SUCKOAO TO XTICIHO EPIOUCIAC
oTn XWpx pac- 01 véol S1aTnPoUV GXETIKX Mo AMA oTAoN

«2TNV EM&Oa eivail akaTépOwTo VO XTIOEI KAVEIG IO UEYGAN TTEPIOUCTIX KTTO TO UNOEV» %
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= TUPPWVE® TTOAT/ KPKET OeGoAOVIKN 67 21 12
= O0TE CUPPWVQL/OUTE JIPWVD Nepipépein 65 24 11 J FocusBarri

= AIpwv@® TTOAT/ XPKETX



Npoodokiec vs PeaAiopoc:
H mAcioyn@pia Oewpei 0TI T MOAAG XPAHATX €ival pOvo yiax Aiyouc - O1 véol gival
MO XICI030E0Il, EVW 01 HEYAAUTEPOI S1XTNPOUV MO XPVNTIKA &TOWn

T MOAG XPAUOTX EIVOI OVO IO ATyouG» %
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HOIKA Kax1 mAoUTOC:

H evTipoTNTA KAI TX TOAAX XPAHOTX SEV «TAVE Hali», HIX XTTOWN TTOU
OcpeAIOVETAI IO EVTOVX 000 TPOXWPX N NAIKial

«Eivoi Omm&vio vor K&VEI KAVEIG TTOAMK XPAMOKTX UE TEAEIWG EVTINOUG/VOUILIOUG TPOTTOUG.»
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Apnxoavia yix Tnv Avrapoipn:
01 mepioooTepol’ EAAnveEC viwOouv 0TI N a&ia Touc eV
avayvwpIi{eTal KATAGAANAX, KOI SEV XUEIBETAI IKAVOTTOINTIKX

«NIWBw Tw¢ N a&icx Lou OeV UITOPET V& XVTOUEIPOET IKAVOTTOINTIKX OTNV EAAGO.»
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B JUPQWVE TTOAT/0PKETK ™ O0TE CUNPWVD OUTE JIPWVE B AIXPWVD TTOAT/ XPKETK 5
FocusBari



AuTi N aToWn EKPPAIETAI OE MAPOHOI0 BAOPO MO OAEC TIC

SNUOYPAPIKEC OPASEC TOU MANOUCHOU

«NIwOBw mw¢ N a&ic LouU OeV UITOPET V& XVTOUEIPOET IKAVOTTOINTIKK OTNV EAAGOX.»
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= JUPNPWVE TTOAD/ apKET& = O0TE CUNPWVQD/OUTE BIKPWVD = AIXPWV® TTOAT/ XPKETX
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Npoowmkn Aia:
H cOyxpovn emoxn mpowoOei Kol avayvwpilel TOUC OIKOVOUIKX
IOXUPOUC, CUUNPWVA PHE TAVW &0 TOUuC HIcoUC EAANvVEC

«2TNV EMOXN HAC OE UETPAVE UOVO LIE TO MOOX XPAMUKTO EXEICH

B YUUPWVW TTOAT/ GpKET& = O0TE CUMPWVW/O0TE BIKPWVE B AIXPWVE TTOAD/ KPKETA FocusBari
@ GVBPWTIOL & ELTIVEUON @ SNIOLPYIT



HOi1k ka1 MAoUTOC:
Nap& Tov APVNTIOHO KXI TNV XMMOCTAON, 0 «IMAOUGIOC KOI KOXAOC
avlpwmmoc», UMTAPXE! YIX TAVW amo E€vav oToucg TEGoePIC’EAANVEC

« 2UvNBwg ol mAouoiol dev givail KaAoi GvBpwITol»

B JUNPWV® TTOAD/ pKET& = O0TE CUMPWVW/00TE DIPWVE B AIpwV® TTOAT/ XPKETA FocusBari
@ VBPWTIOL e ELMVEUTT @ BUIOUPYIA



I’ ENOTHTA:
Wuyxoloyix kai XpAuora
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Xpnparta - WuxoAoyiax
OKT® oTOUC SEKX'EAANVEC AVTIHETWTTI{OUV WUXOAOYIKEC EMIMTWOEIC
OO TIC OIKOVOUIKEC SUGKOAIEC

«OTOV T OIKOVOUIK& LOU OV TAVE KOAK EMNPEXIETOI AOXNUX KOI N WUXOAOYix Lou»
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B JUpQWV® TTOAD/ apKET& = OUTE CUPPWVM/O0UTE JIOPWVR B Alpwvd TOAD/apkeTa . FocusBari



Amown MoU EKPPAIETAI XTTO OAEC TIC SNUOYPAPIKEC OPADEC, XAAX pE
1I81XITEPN EVTAON OO TIC YUVXIKEC KOI TIC HEYXAUTEPEC NAIKIEC

«OTAV TX OIKOVOUIK& [JOU O€V TTAVE KOAX EMNPERIETOI XOXNUAX KO 1 WUXOAOYIX LIOU»

%
wrocs | T - A
rovarvcs | - N I 7 W

1524 [
o 1 23 6
354+ [ I - 2 )
ss5+ | T R R
s | 115

el 2020 78 a7 5
ocaoonovien | N T Y - T
7915 &

= YUPPWVE TTOAD/ XPKETA = O0TE CUPPWVR/O0UTE JIKPWVD = AIpwV® TTOAT/ XPKETX
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XpApara - EuTu)ia:
NMapoTI 01 OIKOVOUIKEC SUCKOAIEC EMNPEGIOUV XPVNTIKX TNV PUXOAOYIA,
CNUAVTIKN avaAoyia 3&v TAUTI{EI T XPAUATX PUE TNV EUTUXIX

«To XPAUOTA OEV PEPVOUV TNV EUTUXION

%

B ZUpQWV® TTOAD/ GpKET& = OUTE CUPPWV®/O0UTE JIOPWVER B AlpwV® TTOAD/apkeTa . FocusBari



OIKOVOUIKN XOPAAEIX:
ANAQVETAI X0 EVAV GTOUC TPEIC, EVM Ol UTTIOAOITIOI KIVOUVTXI OE
PACHUA OIKOVOHIKAC AVAOPAAEIXC R aBeBaAIOTNTAC

«OEWPW TOV EXUTO UOU OIKOVOUIKE COPOAn»

%

B JUpQWV® TTOAD/ apKET& = OUTE CUPPWVM/O0UTE JIOPWVR B Alpwvd TOAD/apkeTa . FocusBari



01 avdpeC, 01 VEOTEPEC NAIKIEC KOI 01 OECOUAOVIKEIC SEIXVOUV
HEYXAUTEPN XUTOMEMOIONGCN OTNV OIKOVOMIKA TOUC XCPAAEIX

«OQewPW TOV EAUTO [IOU OIKOVOLIK& XOPOAR» o
0
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OAIOTIKI 100ppoOTiK:
Movo €vac oTouc TEgoepiC EAANVEC ATTOSEXOVTOI EEKAXOXPX OTI PTTOPE]
VX CUVUTTAPEEI EMAYYEAHATIKI EMITUXIX KOOI TIPOCWITIKI EUTUXIX

«Eivail a00voTo va cUVOUGROE! KOVEIG EMOYYEAUTIKRA EMITUXIX UE TTPOCWITIKA EUTUXIX”

%

B JUpQWV® TTOAD/ apKET& = OUTE CUPPWVM/O0UTE JIOPWVR B Alpwvd TOAD/apkeTa . FocusBari



Key Learnings

AuokoAia otnv Avartuén Mepilouoiag: O1 mepioadTEPOI EAANVES GvTIHETWTTI(OUV TO
XTio1MO TTAOUTOU WC OUOKOAO EYXEIPNUK, OV KOI Ol VEOTEPOI PAIVETOI V& EIVAI TTIO
ax101600¢801.

HOIKA ko MAodToc: H oUvdeon Tou TAOUTOU e GVABIKES TIPAKTIKES EVIOXUETI UE
TNV NAIKIGK, XV KO TIXPOXMEVEL N avTIANYn OT1 01 TAOUCIOI PTTOPET VXX EIVOIT KO KOXAOT

&vOpwrrol.

WuxoAoyikée EmmTmoeic: O1 0OIKOVOUIKEC OUOCKOAIEC TIPOKOAOUV WUXOAOYIK& TTPOBAANGTS,
evw o1 EN\nvec dev Bewpolv Ta XPAMOTX WS AJoN YIG TNV EUTUXIA, Tap& TNV xpBeBxidTNTH
OXETIK& ME TNV OIKOVOUIKF TOUC XOPAAEIXL.

EnayyeAuaTiki kai Mpoowmiki EuTtuxio: Movo évag otouc TEooepic EANvVES
moTe0OUV OTI N TTIPOCWITIKA KO&I N EMOYYEAUOTIKA EUTUXIOK TTOPOUV VO GUVUTIGPEOUV.
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Thank You!

Want more info? Ask xenia@focus.gr
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