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2@ °’ smartphone is King !
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«TX TAVTX OTO XEPI HOU OMOU OEAW, omw¢ OEAwW, oTaV OEAW!»
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H 31axpovIKRA «TauToTnTO» KXOE MECOU

AvamOoTaoTn OUVAOEIX, «KXONAWTIKA» TTXPOUCIX, «AVOYKXIO KOXKO»

E «HpELUN oUVTPOYIX TTOU MXIPVEIC LA (i oOU»
Ayamnuévn (avTpikn) ouvnoeix, coBapdTNTH & KUPOC

(TUVAIKEIR) WUXAYWYIKN «XTTOdPOON»

«AAgVv €ivail XKpIBWC «METOo» : TX TXVTX GTO XEPI HOU HE TO OIKO HOU TPOTTO»
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«AITO TTOU EVIUEPWVEOTE...»
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«News Brands» vs. «Digi-Publishers»
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The «Qualitative View»

H online evnuépwon ViveTal o€ Ay AeTTT@...

Me ouvexée disruption & «evoxAnon» oo Ta intrusive ads
H vevikoTePNn MTwon Tng eikovag Twv MME,...

H eupU0TEPN GVAOPARAEIX TWV KKIPWV,...

H e0KOAG GVOAWOIUN TTANPOPOPIQ,...

O0nyoUv o€ oVAYKN EUMIOTOOUVNC TTOU TIPOOPEPETAI NETK
oo T TxPaOooIokG «News Brands»

H x&pTivn popepn, mapd Tov oeBAOuO, TNV TTPOOOXN & TNV
ay&rn, OEV UTTOPET VO AVTRYWVIOTET TNV WNQPIGKA N
NAEKTPOVIKN GueEON €10N0N
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Zxed0V 7 oTouc 10’EAANVEC eKTIOEVTOI OE
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Ta News Brands kaxAUmnTouv €€ i00U Gv3PEC & YUVAIKEC,
OAAG KO EUPU PACHX NAIKIGOV!
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Me EekaOapn uTTEPOXN OTNV AVOTEPN HopPpwon & TaEn!
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Ki akopux HEYOAUTEPO TTAEOVEKTNUAX TNV «ITIPWTIX» GE ECTIKCUEVN
0Ppooiwon oTic epnuepidec!

«AEV KAVW KOOI TTXPAXAANAN 0P OTNPIOTNT OTOV...»
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dnAaver 611 EXEI u&OEI Eva
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0 Avayvwotnc givaa «Phygital»!
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01 7 Kupiec Emonuavoeic

#1. OAoc o0 xwpoc Twv MEowv paiveTal OTI GVTIMETWTI(EI TNV TTPOKANON
NG a&IOMOTIOG KO TNC ePmoToolvng

#2. To internet €xel d1€10000€1 KKOOAIKG OTNV KXONUEPIVOTNTH, KUPIWG
MEOW KIVNTOU, W¢ Evag vEog Tpomocg (wNC

#3. O1 epnuePIdEC €IVAI AVOEKTIKES, OITNPWVTAS IKKVOTIOINTIKA
digioducon OTNV QVOYVWOoINOTNT JECOU TEUXOUC

#4. O1 évtutiec eKOOOEIC XKIPOUV ONUOVTIKAG XPOVIKNC €0TIONG
#5. O1 MaPpaOOOIGKOI TITAOI KKTEXOUV TG TIPWTEIX OTNV EVNUEPWON
#6. Me mAeiown@ikES dieiocdUoEIC WC TTOAUMOPPIKG «NewsBrands»

#7. T dvTOYWVIOTIK& TAEOVEKTANOTO TOU TUTTOU €IV UTTPKTA KOl
XOTEAOUV HOXAO QVATTITUENG.
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