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We are deeply grateful



My Sources

The subscription 

research of Focus Bari

since 1995, which 

monitors the relationship 

of the Greeks with 

technology & the

internet 

Continuous

Measurements of 

opinions, mindset & 

daily habits of Greeks & 

other 55 countries, in a 

multitude of topics & 

markets

National online survey in 

1000 adults aged 18-64 

which was conducted in 

November 2022 exclusively 

for the 13th DIY & HI 2022

20+ surveys per year

in a variety of topics 

that concern the 

Business Community



•Jupiter is a gas 
giant and the 
biggest planet 
in our Solar 
System. It’s the 
fourth-
brightest object

The relationship 

with the house

Social 

Issues
Opinions & 

Mindset

We will see:



Issues that

concern

the Greek Society 

nowadays



High prices, the economic situation, the energy crisis and the 

climate change constitute the “top 4” concerns of Greeks 

nowadays
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Electricity

Car Fuel

Heating

Φυσικό αέριο

Σουπερμάρκετ

Food & Drinks

Travel/Vacations

Entertainment

Furniture/Household items

Excessively Enough

Electricity, household and car fuel, as well as supermarket goods/ 

foods and drinks are perceived to have become much more/quite 

more expensive*according to almost all Greeks

*Options: the price has risen excessively, quite a lot,  remained the same, don’t know 
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Due to high price increases, Greeks have lowered consumption or 

cut down completely consumption of even basic household goods

Completely Stopped Didn’t Change HabitsReduced Consumption Non-Applicable to me
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Almost
all (97%) 
Greeks state that
they have made 
at least one expenditure cut
from the 18 categories 
examined, 
mainly because 
their income is
not enough
and secondly for 
precautionary
reasons

60

40

Income is not enough Precaution

%

Q. “Did you make these cuts as precaution or because your income is not

enough?”



85%Along with high 

prices, climate 

change is also 

recognized as a 

huge issue

Believe that 

the planet’s

is changing 

drastically!

87%

Consider it to 

be a serious 

and 

dangerous 

problem for 

the whole 

world



64%And while until 

recently it seemed 

as “something 

distant” …
Climate 

change will 

have serious 

effects in the 

near future

62%

The effects of 

climate 

change are 

now visible



#1. Takeaway

 Greeks nowadays are faced with 
many issues 

 High prices, war, violence, 
insecurity, but also…

 Environmental disaster/ Climate 
change

 Climate change & high prices
are also the two main 
concerns of all Europeans



Opinions

& Mindset



Throughout time, local & national studies show that 

Greeks have three widespread characteristics:

 They place the
decision 
making centers 
too high and far 
from 
themselves

 They are getting 
ready at the last 
minute 

 They “run” when 
danger reaches 
their door / 
concerns them



 “It’s none of my 
business, I am not 
responsible”

=

Criticism & Inaction

 “I don’t care, we 
have plenty of 
time”

= 

Lack of plan & 
preparation

 “It won’t happen to 
me/us, … it’s far 
from us”

=

Absence of action

These widespread data of national culture lead to 

specific attitudes & behaviors



This is why the perceived seriousness of climate change 

decreases when the question concerns our country, and even 

more so when it concerns their neighborhood

5829

8
5

“How serious or not do you believe the problem of climate change to be for…?”

Very much Moderate Not so / not at allEnough
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I recycle paper

When I buy a new appliance I make
sure it's energy efficient

I buy seasonal products

I do good home maintenance to avoid
damages from natural hazards (eg. roof

repair, gutters, etc.)

I prefer train or car to plane when
possible

Nevertheless, they state that they have already adopted

some environmentally friendly behaviors, and… 
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Yes, I do it already No, I plan on doing it No, I don’t intend to
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I don't shower for more than five
minutes

I am looking for information on what I
can do to protech myself from natural

hazards

I prefer bicycles or public
transportation over the car

I don't eat meat with my dinner

I keep an emergency kit with flashlght,
radio, blankets and a first aid kit

Preparation for evacuation plan in case
of a natural hazard

…some others they mainly intend to adopt in the future, yet a 

considerable proportion does not intend to! 

%

I do that already No, I plan on doing it No, I don’t intend to



#2. Takeaway

 Greeks maintain a “last 
minute” culture and…

 Deal with issues when they 
have already “reached their 
door”

 It is more about the economy 
& house safety rather than 
the ecology that will drive us 
towards effective home 
improvement actions



The relationship

with the 

house



The ratio of 
Greeks who 
engage with 
home 
improvements 
and housecare
is considerable
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Repairing things for the
house gives me

satisfaction

My favorite hobby is
gardening

My favorite hobby is DIY

%



Comparing to the 2021 survey, the total current 
and future markets are found at almost similar levels 

In the last 12 moths

72%

28%

73%

27%

In the next 12 months

Nothing At least one action

(76%)

(24%)
(27%)

(73%)

In parentheses: (2021)



The types of actions/repairs maintain a similar trend

In the next 12 months In the last 12 months
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Repair wear/damage

Household equipment purchase

Furniture purchase/decoration change

Renovation (structural change, painting, etc.)

Upgrade/armor (frames, energy, etc.)

Moving out 

Technological upgrade/smarthome

House purchase

House construction

2021 

Intention%
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The spaces they renovated or intend to 

renovate remain the same
(Answered by those who did or intend to do some renovation)

In the next 12 months In the last 12 months
2021 

Intention %
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The whole house
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Teleworking &
distance 
learning
have led to 
special home 
investments
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Purchase & installation of
equipment (PC, etc.)

Setting up a space to wrok
from home

Setting up a space for
distance learning

Special lighting

%
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I wanted to make more improvements but I
hesitate because the materials have become

very expensive

The prices in the stores  I shop DIY from have
gone way up

Even if times are difficult protection from
weather conditions is a priority

I prefer to shop from companies that invest in
the sustainability of the planet, even if they

are a bit more expensive

There are many shortages in the DIY stores I
shop from

When there is a shortage in what I want, I
search and find an alternative

The service at DIY/home improvement stores
has gotten worse after the pandemic

Moving on to today…

%

Agree totally/quite a lot Neither agree nor disagree Disagree totally/quite a lot
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The sources of information for DIY…

81% 74%
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The sources of information for DIY…

Sites / blogs / google   69%

Facebook / Youtube

tutorial videos              28%

Mobile apps 11%

Influencers 7%

Technician/Craftsman  37%

 Friends / Relatives 36%

 Special department 

store 30%

 Neighborhood stores 20%

 Special magazines 15%



(%)

:

Sources of purchase 
for DIY / home goods
are still offline but 
with an 

«omnichannel»
tendency, as Greeks 
intend to make their 
next purchase for 
DIY/home 
improvement 
items…

Mainly Offline Both on/offline Mainly Online 

42

51

7

%



23
27

30
36

53

63

74 75

2009 2011 2013 2015 2017 2019 2021 2022*

…which is not strange at all, since 

3 in 4 Greeks shop online:

4.982.400 
Greek e-shoppers

Everything
Is bought online!

%



What features do Greek e-shoppers expect from 

an online store?
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Detailed product descriptions

Security of customer data

Website with security certificates

Providing information about the shipping process

Ability to contact cutomer service via phone/chat/email

Ability to process your order in all stages

Many payment methods available

Well structured and easy to use website

Ability to order without having to register

Customer feedback & reviews on the products

Website adaptability according to the type of device

Technically flawless website presentation

Nice design / Stylish website

Related product recommendations

5 - Totally Agree 4 - Agree



What services do Greek e-shoppers expect from 

an online store?
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72
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Being albe to return / exchanhge things I ordered online in
physical stores

Being able to check online if a product is available in a physical
store

Locate physical stores online

Place my order online and collect it from a physical store

Home delivery of products that I bought when visiting a physical
store

Collect items I ordered online from physical stores even outside
standard hours

Being able to return by post, products that I bought from a
physical store

5 - Totally Agree 4 - Agree



#3. Takeaway

 Greeks love housework,
although high prices make 
them reluctant to do everything 
they want, while stating that…

 They prioritize safety and 
security

 The DIY/Home Improvement
market has completely evolved 
into «omnichanel» with 
consumers expecting 
absolute internal alignment



Going beyond:

The key to success for 

any business nowadays 

is to develop 

«resilience»:

Durability, elasticity & 

flexibility



Business resilience is built on 3 pillars:

Honors and 

respects  people.

Recognizes 

human capital as 

the most 

valuable

Researches, 

monitors, 

utilizes & is 

continuously 

guided by data

and trends

It places 

customer 

experience as its 

central mission
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Thank you!


