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v Online Quantitative Survey (CAWI)

v Méow YouGov panel

v Populatioin : Men & Women, 18-64 years

v’ Sample : 6.451 individuals

v" Fieldwork : continuous, data reported April, 2022

v" Focus Bari is the Affiliate Partner of YouGov in Greece
(https://www.focusbari.gr/yougov/ouve -
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Special Offers/
Prices

We asked:
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Second Hand
Purchases




Eight In ten Greeks
look for special
offers and/or utilize
coupons, giftcards
or other ways to
save money in
their purchases

OFocusBarl ‘ YouGoV B Have used at least one form of special offer/discount/coupon in the last six months

B Have not used any form of special offer/discount/coupon in the last six months



%

18 82
19 81

Forms of offers and/or
discounts are

more popular among
younger ages

13 87

17 83

16 84
18 82
24 76

Attica 18 82

Salonica 17 83

Rest of Greece 19 81

Have not used any form of offer /discount
during the last six months

Have used at least one form of

usBari | Yc \ - i
pFoc sba Qe offer/discount the last six months



Online promo codes and special offers are the most

popular forms of discounts among Greeks

Promotional deals

Gift vouchers

Discount cards

Paper coupons

~-/FocusBari \ YouGov



One out of two Greeks have bought at least one item from a
second hand / used goods market

Last 3 months

Il Have purchased second hand goods Bl Have never purchased second hand goods J/FocusBari | YouGov
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Second hand
purchases are more
popular among men
and younger ages
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I Have purchased second hand goods [l Have never purchased second hand goods



Among those who buy second-hand goods, the main

sources are both online and offline

Used goods website

From eBay

From a vintage store

From friends/ family members

I

Boot/garage/yard/open used goods market 18
Classified ad in newspapers 14

From charity 12

4 FocusBari YouGov

From pawnbroker Wil

Consignment service




Going in further depth, Greeks attitudes to shopping

OpportunitieS, show that... (% of those agreeing with each statement)

It is important to seek shopping opportunities

| never make a big purhase without ensuring | am well informed

| am more careful with my financials than | used to be

| always seek for special offers

When | go shopping, | always look for the lowest prices

Loyalty programs is a good way for businesses to reward customers

I have a preferred brand, but if another is on special offer, | buy that one
I think all brands should have loyalty programs

When | go shopping, | never exceed my budget

| spend more on brands that | am a loyalty program member
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Thank you!
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